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»  �T H E  I N D U S T RY ’ S  T R U S T E D  R E S O U R C E

WE KNOW THE BUSINESS
Industrial Supply’s veteran staff has been serving the industrial supply channel 
and building relationships and mutual trust for two decades. Distributors, reps, and  
manufacturers know they can count on us for information that can have immediate 
impact in their businesses in these ever-changing times.

Our writers — with longstanding relationships with ISA, NAHAD, PTDA, STAFDA,  
industry buying and marketing groups, and consultants — provide the most timely, 
relevant, and valuable information in the channel for our readers.

WE KNOW THE PLAYERS 
Industrial Supply and its sister magazine, Contractor Supply, have the supply  
channel covered. Whether your products and services are destined to end up  
in products or in the plants that manufacture them, our magazines and digital  
market offerings will get you in the door and into decision-makers’ hands.

� z Industrial Supply reaches  
industrial distributors and  
independent manufacturer reps  
in the United States with . . . 

12,637 
print  
subscribers

11,502 
digital
subscribers

z Contractor Supply reaches  
construction equipment, tool and  
supply distributors, manufacturers  
and rep agencies with . . .

18,000 
print  
subscribers

  6,140 
digital
subscribers

Need to reach both markets? Combine them and earn volume discounts.

WE OWN THE RELATIONSHIPS
We publish the member directory for the Specialty Tools & Fasteners  
Distributors Association (STAFDA). 

Our longstanding relationship with this leading distributor association demonstrates 
STAFDA’s trust in our ability to produce to the highest standards of quality and 
integrity. You can trust us to do the same for you.

No other media group in our industry can match this claim. 



The most powerful groups in the  

industry trust us to produce their  

directories. Your advertising message 

in Industrial Supply aligns you with  

that power and your company gains 

prestige and credibility in the market.

Our circulation is second to none: 

Industrial Supply reaches 12,637+   

distributors of MRO supplies, hand and 

power tools, cutting tools and abrasives, 

power transmission/motion control, 

safety products, hose & accessories, 

fluid power, and more.

Distributors buy from companies  

they know and trust. Advertising  

signals your stability to buyers and 

helps you and your distributor partners 

gain market share. When they buy, 

they will buy from you.

»INFLUENCE 

»REACH 

»SELL 

ACCEPT NO SUBSTITUTES
Kim Phelan, Patricia Wolf, and Chris McClimon have many decades  
of combined experience serving the construction and industrial 
supply markets.

z �We are the industry’s most recognized and respected  
professionals.

z �Our contributing writers, consultants, and advertisers  
are the best of the best.

z �Industry professionals rely on us for honest, focused content  
they can use to build sales, profitability, and competitive  
advantage in their local markets.

z �As an advertiser, your message in Industrial Supply or  
Contractor Supply gives you the prestige and credibility of 
appearing in the most trusted and respected magazines in the 
industry, bar none. Whether your company is 1, 10 or 100 years 
old, our deep industry experience will work for you in ways no 
other publishers can approach.

ADD IT UP
When you add it all up — the industry respect, reputation, caliber  
of staff, market coverage, our print and online media platforms 
and, finally, the support and endorsements of the most powerful 
associations in our industry — your choice is clear.

Make Industrial Supply and Contractor Supply magazines  
your media of choice and distributors will make you their supplier 
of choice. 

CONTACT US TODAY
Patricia Wolf, Media Consultant

847-858-2147

pwolf@directbusinessmedia.com

Chris McClimon, Managing Partner/Director, Sales & Marketing 

866-214-3223, ext. 701  

cmcclimon@directbusinessmedia.com

Kim Phelan, Editor

 630-862-4435 

kphelan@directbusinessmedia.com



Content is king! — Our cover stories profile 
how distribution decision-makers deal with critical  
business issues facing all distributors today.  
Industrial Supply stories examine issues such as: 

z Adopting and embracing new technologies

z Effective use of marketing/buying groups 

z Designing a more productive warehouse 

z �Structuring M&A deals and family business succession 

z �Strategies for building secure supply chains 

z Expanding into new markets and product categories 

And more. 

DIGITAL EDITION 

We produce a digital edition with 11,502 subscribers to 
complement all six print editions of the magazine. That 
means – at no extra cost – you get additional exposure  
for your print ads whenever readers access the digital 
edition online.

CORPORATE PROFILES 

Our July/August Corporate Profiles issue gives every 
full-page advertiser a FREE bonus page to deliver the 
message of its choosing in a clean, crisp format. Buy 
one full-page ad at your regular earned rate and then 
supply us with a profile of your company, its products and 
services, and customer benefits. Contact your ad sales 
representative for details.

TOP 50 DISTRIBUTOR LIST 

In conjunction with Modern Distribution Management,  
we feature the nation’s top industrial distributors in our 
annual Top 50 Distributor List in Industrial Supply’s 
September/October issue. It’s a must-read issue for  
distribution executives. 

NEW PRODUCT EXPOSURE 
Product news — Customers always look for new  
products that can help their businesses cut costs or 
improve processes. That’s why every issue of Industrial 
Supply features the latest new products from advertisers.  

Readers count on us to keep them informed about the 
new products they can show their customers. 

» FOCUSED FEATURES
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www.IndustrialSupplyMagazine.com      

Industrial Supply® is published bimonthly in Jan./Feb., March/April, May/June, July/Aug., 

Sept./Oct. and Nov./Dec. by Direct Business Media, LLC with its publishing office located at 

401 S 4TH ST W, FORT ATKINSON, WI 53538-2106. Standard postage paid at Bolingbrook, 

IL, and additional mailing offices. Copyright © 2026 by Direct Business Media, LLC. All rights 

reserved. Materials in this publication may not be reproduced in any form without written 

permission of the publisher. Applications for a free subscription can be obtained by qualified 

individuals at www.IndustrialSupplyMagazine.com. A free subscription to Industrial Supply 

establishes a business relationship and an understanding that the publisher may contact 

subscribers by mail, telephone, fax or e-mail with renewal reminders unless requested  

not to do so. Postmaster: Send address changes to DIRECT BUSINESS MEDIA LLC,  

401 S 4TH ST W, FORT ATKINSON, WI 53538-2106.

Cover story images: PATRICK BERTOLINO

12  BRIDGING THE WAREHOUSE FLOOR  

AND DATA SCIENCE 

Here’s the new path to inventory mastery for industrial 

distributors. Until you accept that physical execution and 

data science are inseparable, your company will potentially 

continue layering increasingly sophisticated tools on top of 

fragile foundations. 

16  GETTING IN ON THE ‘GOLD RUSH’ 

Manufacturers help distributors leverage new opportunity, 

especially in the demand for thermal cooling created by the 

onslaught of data center construction in every geographic 

region of the U.S. Three suppliers weigh in on the deluge in 

the hose and accessories market, generally considered a 

mature sector that seldom sees the disruptive introduction 

of new applications.16

COVER STORY
Roy Torres and GHX Industrial  

exemplify how distributors deliver  

for both customers and suppliers. 8
COLUMNS
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DISTRIBUTIONTRENDS

U.S. wholesale distribution revenue finished at $8.076 
trillion – a new annual record for the industry – up 2% 
compared with 2023. That’s not a gangbusters year by 
any means, and it trailed U.S. GDP annual growth of 
2.8%, but it was within the long-run average of modest 
growth. Exemplifying distribution’s fragmentation and  
diversity, certain industry sectors saw excellent 2024 
growth (electrical & electronics +11.4%; pharmaceutical 
+8.2%), while others saw considerable decline  
(agricultural -12.1%; metal service centers -10.1%).

The vast majority of the distributors on our lists  
posted annual sales gains in 2024, and tariff-driven  
market uncertainly led to inventory front-loading during 
1Q25 as manufacturers and distributors looked to  
stockpile goods before higher import levies took effect. 
As of mid-May, MDM expects overall, annual industry 
revenue to increase 3.3% in 2025, followed by stronger 
4.6% growth in 2026.

INDUSTRY-SPECIFIC REVENUE
Like for the past several years, this is the most impor-

tant part of this introduction. Starting in 2022, MDM put 
a heightened emphasis on ranking companies by their 
sector-specific revenues rather than total revenue.

This also explains why you’ll see some distributors with 
smaller total revenues ranked higher than others within 
the same industry.

Take Grainger, for example. By its total 2024 revenue of 
$17.2 billion, Grainger is North America’s largest industrial 
supplies distributor. But when digging into its financial 
reports and product sector breakouts, we find that it’s 
also one of North America’s top distributors of electrical, 
HVACR, plumbing, power transmission, fluid power, and 
safety products. This is why Grainger appears on 10 of 
our 20 sector lists – the company’s revenue within each 
of those segments is large enough to warrant a spot. 
And this is why Watsco is ranked No. 1 in HVACR and 
Grainger is No. 5. Despite Watsco’s $7.6 billion revenue 
being much smaller than Grainger’s, Watsco’s HVACR 
revenue was much higher than Grainger’s.

This explains why you’ll find some companies  
charted on industry lists outside of their “core” offering. 
For example, Graybar is best known as an electrical  
products distributor, but its industrial products sales  
were large enough to chart at No. 14 on our Industrial 
Supplies list. It’s also why Ferguson appears on our lists 
for Industrial Supplies, Building Materials/Construction 
and Safety, besides its hallmarks of Plumbing, HVACR 
and Industrial PVF.

CONTINUED ON PAGE 32

1 u W.W. Grainger $17.2B

2 u Motion $8.7B

3 u Airgas, an Air Liquide Company $7.5B

4 u Fastenal Company $7.5B

5 u McMaster-Carr N/A

6 u The Home Depot (Pro) N/A

7 u Applied Industrial Technologies $4.7B*

8 u MSC Industrial Supply $3 8B*

9 u Vallen Distribution N/A

10 u Würth Industry North America N/A

11 u MRC Global Corp $3.0B

12 u Ferguson $29.6B*

13 u DNOW Inc. $2.4B

14 u Graybar $11.6B

15 u SunSource $2B+

16 u Wesco International $21.8B

17 u DXP Enterprises $1.8B

18 u The Hillman Group $1.5B

19 u Berkshire Tool Supply Group N/A

20 u Distribution Solutions Group $1.80B

21 u Global Industrial Company $1.3B

22 u Winsupply $7.9B

23 u RS Group (Americas) 1.2B*

24 u OTC Industrial Technologies N/A

25 u Bearing Distributors Inc. (BDI) $1 0B

26 u Edgen Murray N/A

27 u White Cap N/A

28 u F.W. Webb $2.4B

29 u AFC Industries $700M

30 u Boeing Distribution N/A

31 u BlackHawk Industrial N/A

32 u Optimas OE Solutions $635M

33 u Wajax Corp. (Industrial Parts & ERP) $626M

34 u EIS Inc. N/A

35 u Hajoca N/A

36 u Singer Industrial N/A*

37 u Descours & Cabaud (North America) $545M

38 u Kimball Midwest N/A

39 u R.S. Hughes Co. $527M

40 u Endries International $500M+

41 u Incora N/A

42 u Motion & Control Enterprises $488M

43 u Tencarva Machinery $435M

44 u LGG Industrial N/A

45 u Bisco Industries $376M

46 u Purvis Industries N/A

47 u Evolution Motion Solutions  
     (formerly Womack)

N/A

48 u Bridgestone HosePower $287M

49 u Motion & Flow Control Products $281M

50 u Martin Supply $279M

TOP 50 INDUSTRIAL DISTRIBUTORS

*Company doesn’t follow a traditional January-December fiscal calendar.

While distributors are ranked by annual fiscal revenue within 
this vertical, the figure shown is total company revenue.

DISTRIBUTIONTRENDS
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B
efore you dive into the MDM rankings, I 

want to set the stage for the key factors that 

shaped this year’s feature and the context you 

should know when perusing our lists. 

A ONE-YEAR “NORMALCY” REPRIEVE

Since our lists are based purely on 2024 fiscal revenue 

for all distributors, that year is worth examining from a 

high level.

After riding the inflation wave in 2021 and 2022,  

distributors saw that tailwind weaken throughout 2023, 

and it was essentially a non-factor in 2024. Year-over-year 

comparables finally leveled off in 2024, and in a way, that 

made it feel like the first “normal” year for wholesale  

distribution financials for the first time since 2019 with  

no one single factor heavily influencing figures broadly.

Heading into 2024, analysts had predicted a palpable 

industrial supply demand slowdown, and that forecast 

pushed further and further into the year and never really 

materialized aside from pockets of it.

However, demand expectedly slowed in the fourth 

quarter as the U.S. general election loomed and President 

Trump’s election infused rampant economic uncertainty 

over how his administration’s trade policies would play 

out. 2025 has been anything but normal.

THE CALM
B E F O R E  T H E

TARIFF STORM
TOP 50 INDUSTRIAL DISTRIBUTORS 

BY MIKE HOCKETT
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16  DEMAND GROWS FOR ELECTRIC FORKLIFTS 

Is your warehouse equipped to make the shift?

20  INSIGHT, CONNECTION, AND THE FULL  

INDUSTRIAL CHANNEL TOGETHER 

It’s all happening at ISA26 in Cleveland April 20–22. 

22  INDY IS IDEAL FOR THE NAHAD  

ANNUAL CONVENTION 

More education, easy access, and afforable location.

26  WELCOME TO THE WORLD OF CONTINUOUS 

REINVENTION 

Your advantage in 2026 will come from an ability to learn, 

unlearn, and reconfigure again and again.

16

COVER STORY
How Pack-n-Tape’s founder built  

and grew a national specialty  

distribution company.
10

COLUMNS

EDITOR’S WELCOME 6

WIRED FOR SALES 8

TALENT MATTERS 34

RESOURCES

ADVERTISER INDEX 7

SUBSCRIPTION FORM 9

PRODUCTS

MARKET OUTLOOK 28

SUPPLIER ROUND TABLE 30

NEW PRODUCTS 31

» 2027 EDITORIAL CALENDAR

Industrial Supply brings you the credibility of a nationally-respected 

sales and editorial team and the prestige of a new, exciting, and fresh 

approach to trade publishing and e-newsletters. We deliver your  

product and service messages straight into the hands of distributor 

buyers, sales managers, executives, as well as their inside and  

outside sales pros who serve the all-important industrial/MRO market.

ISSUE SPECIAL FEATURE
DISTRIBUTION 

SOLUTIONS
SUPPLIER ROUND 

TABLE TRAINING TIPS
MARKET  

OUTLOOK
SHOWS/EVENTS
AND SPECIALS

Jan/Feb 2027
    Ad Close 12/30
    Materials 1/7

Business Outlook
Inventory Control 
Systems

Abrasives Industrial Lubricants Cutting Tools

March/April 2027
    Ad Close 1/27
    Materials 2/4

Succession Planning WMS Hose & Accessories Industrial Tape Fasteners

Bonus Distribution: 
Show Previews 

*NAHAD 4/10-4/13
*ISA  4/21-4/23

May/June 2027
    Ad Close 3/31
    Materials 4/8

AI insights
Forklifts, Carts,  
Tuggers

Chemicals & Coolants Hand Tools Industrial Brushes

July/Aug 2027
    Ad Close 6/1
    Materials 6/8

Marketing
Supply Chain  
Management Systems

Storage Systems Ladders Industrial Gloves
FREE Company Profile 
Page with the Purchase  

of a Full Page

Sept/Oct 2027
    Ad Close 7/21
    Materials 7/29

Top 50 Distributors
Industrial Floor  
Cleaning Machines

Lifts & Hoists
Power Tranmission & 
Motion Control

Industrial Lubricants PTDA 10/20-10/22

Nov/Dec 2027
    Ad Close 10/6
    Materials 10/14

Inventory Best  
Practices

Robotics & Automation Buying Groups
Industrial Cleaners – 
Liquids & Wipes

Power Tools
Bonus Distribution: 

*STAFDA 11/14-11/16

32
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MODULAR HAND TOOL  
STORAGE SYSTEM
Sonic’s NEXT MSS cabinet system 
sets a new standard in modularity,  
featuring a sleek new design in  
signal black and anthracite gray.  
With an expanded range of more 
than 60 modules, including various 
cabinets, worktops, back panels,  
and accessories, the system allows 
for flexible configurations tailored  
to any workspace. Backed by a  
10-year warranty, it delivers  
long-lasting performance that  
professionals can rely on.
www.sonictoolsusa.com

OEM DC MOTOR SPEED CONTROL
The new 15 series enclosed Digital Speed Controller from Dart Controls is available in open or closed chassis styles and NEMA 1 and NEMA 4 enclosures, making it ideal for OEM applications in a wide variety of industries and applications. The series 15 are ideal speed controllers for fractional HP applications including conveyors and material handling, food equipment, dryers, 

ovens, and more. These compact models 
are ideal for space saving OEM designs 
yet include full featured technology 
including full wave bridge supply.  
Each unit includes a 5K ohm speed 
potentiometer. Enclosed models  
include a power on/off switch.  
All models rated for use from  
minus 10 C to 40 C ambient.
www.dartcontrols.com

RUGGED POLYTAC 1X
Streamlight Inc. announced the launch of  
the PolyTac 1X, a compact, multi-fuel 
tactical flashlight engineered for 
professional performance across 
multiple environments. It has a  
rugged polymer body, designed  
with a rocky stipple grip texture for 
secure handling, delivering dependable illumination in conditions where metal lights are less desirable. Ideal for law enforcement, military, industrial professionals, outdoor enthusiasts, and everyday carry (EDC) users alike, the light is powered by a Streamlight SL-B9 USB-recharge-able battery pack, a CR123A lithium battery, or an AA alkaline or lithium battery.  

www.streamlight.com

HAND TOOL FOR PLASTIC STRAPPING
Signode’s BXT4 battery-powered hand 
tool for plastic strapping is built to meet the 
rigorous demands of today’s industrial envi-
ronments, delivering enhanced operational 
efficiency, reduced operator fatigue, and 
consistent, high-quality results. Its patented 
EasyTrigger technology simplifies strap  
insertion and removal with a single finger 
pull — streamlining the strapping process 
and improving ergonomics for operators. 
www.signode.com

PALLET MATCHING TECHNOLOGY  
IS A GAME CHANGER
Lucas Systems’ new pick-to-pallet technol-
ogies provide a new level of optimization for 
warehouses picking to multiple pallets and 
customer locations at the same time. This 
exclusive method of ‘best pallet matching’ 
automatically assigns the optimal two or 
three pallets to warehouse workers. The ca-
pability dramatically boosts productivity by 
elevating picking efficiency and minimizing 
on-floor travel without sacrificing accuracy. 
The system is dynamic, constantly  
optimizing pallet matches as new orders 
come in with varying priorities.  
www.lucasware.com

* Show copies at conventions



» CORPORATE PROFILES

PRESENT YOUR BUSINESS TO OUR READERS IN A FEATURE FORMAT
Our Annual July/August Corporate Profiles issue gives every full-page advertiser a FREE bonus page 
to deliver the message of its choosing in a clean, crisp format.

THAT’S RIGHT. A FREE PAGE!
Just buy one full-page ad at your regular earned rate and then 
supply us with a profile of your company, its products and 
services, and customer benefits. 

In order to take advantage of the opportunity to run a FREE 
profile, you need to simply supply a press-optimized PDF with 
all graphics and fonts embedded (postscript fonts only). No 
RGB images should be used. We will accept two single full 
pages or a two-page spread. Follow our standard ad specs 
when creating your profile. (Note: please see the Design  
Recommondations section of our specs for additional  
two-page spread rules).

Companies taking advantage of this special offer typically  
include a headline, a company profile, a logo, photos, and 
company contact information in their free profile page.

At our discretion we will add a page header, “Advertisement,” 
to distinguish your profile from the rest of the magazine’s 
editorial.

Your headline here
ADVERTISEMENT

PHOTO

LOGO

STRENGTH YOU CAN FEEL

WITH EVERY TURN.
T o m p k i n s  B a l l  V a l v e s

t o m p k i n s i n d . c o m   |   8 0 0 . 2 5 5 . 1 0 0 8
c o n n e c t  o n  a  d i f f e r e n t  l e v e l

DEADLINES
Insertion orders for both your full-page ad and your  
Corporate Profile must arrive by June 1, 2027 to your  
Direct Business Media sales representative.
 
Corporate Profile materials and ad  
must arrive by June 8, 2027. 

MATERIAL SUBMISSION
peghuckabee@directbusinessmedia.com
https://spaces.hightail.com/uplink/DirectBusinessMedia
Peggy Huckabee, Production & Administration
Direct Business Media LLC
401 S Fourth St. W
Fort Atkinson, WI 53538-2106

CONTACT US TODAY
Contact your sales representative to  
take advantage of this special offer!

Patricia Wolf: 847-858-2147
pwolf@directbusinessmedia.com

Chris McClimon: 866-214-3223 ext. 701
cmcclimon@directbusinessmedia.com

FREE  bonuspage



» DIGITAL ADVERTISING OPTIONS

SPECIFICATIONS
File type: animated or static .JPG or .GIF

EXCEPTION: Animated ads may not work in some email  
systems, such as Outlook. Please submit only static ads  
for custom emails (e-blasts) and IS Weekly.

Resolution: 72 dpi

File size: Maximum size allowed 800 KB (the smaller the file  
size, the faster the ad will load).

Link: Please provide the URL where visitors will be redirected 
after they click on your ad.

Flash: Flash is no longer recommended because major browsers  
are ending support of that technology. Instead, we accept  
animated GIF files as well as HTML5 content and animations.

Our website design increases your company’s visibility  
whether visitors are viewing the site from their computer, their 
phone, or a tablet. Choose from more ad options including  
the Super Banner, Homepage Overlay, Top Banner, Content 
Banner and Button ads. IndustrialSupplyMagazine.com, our 
weekly email newsletter, IS Weekly, and our monthly IS Video 
Roundup and IS Product News Roundup, should be key 
components of your media strategy. We also provide custom 
email opportunities.

ONLINE ADVERTISING HELPS YOU:
z Increase traffic to your own website
z Reinforce andromote your brand
z Complement your print advertising campaign
z Amplify your market penetration
z Blanket the industry with coverage

Executive decision makers in the industrial distribution industry 
come back often to IndustrialSupplyMagazine.com  
for breaking industry news, analysis, articles on distribution 
management, sales, motivational tips, important industry links 
and more.

INDUSTRIALSUPPLYMAGAZINE.COM
Super banner ad*	 1,800 x 370 pixels	 $3,275/month

Homepage overlay	 900 x 600 pixels	 $2,615/month

Top banner ad	 600 x 100 pixels	 $1,015/month

Content banner ad	 500 x 100 pixels	 $720/month

Button ad	 225 x 225 pixels	 $450/month

*Super banner ads limited to two per month in rotation

PRODUCTION CONTACT 
MATERIALS  
Peggy Huckabee

866-214-3223 | peghuckabee@directbusinessmedia.com  

FAX: 920-397-7558 

Industrial Supply Website

151,543 average monthly 
page views

143,820 average monthly  
site visits

  69,719 average monthly 
unique visitors 



IS WEEKLY EMAIL NEWSLETTER	

Top banner ad	 600 x 100 pixels	 $870/issue

Content banner ad	 500 x 100 pixels	 $720/issue

Newsletter button	 225 x 225 pixels	 $580/issue

» DIGITAL ADVERTISING OPTIONS

IS VIDEO ROUNDUP EMAIL NEWSLETTER
Top banner ad	 600 x 100 pixels	 $890/issue

Content banner ad	 500 x 100 pixels	 $715/issue 

Button ad	 225 x 225 pixels	 $580/issue

Featured video placements	 $925/issue

IS PRODUCT NEWS ROUNDUP  
EMAIL NEWSLETTER
Top banner ad	 600 x 100 pixels	 $755/issue

Content banner ad	 500 x 100 pixels	 $695/issue 

Button ad	 225 x 225 pixels	 $560/issue

Featured content (Product, Catalog, etc.)	 $755/issue

IS Video Roundup
Frequency: 1 per month

48% 
average 
open rate*

Our monthly IS Video Roundup is a great way to generate 
more clicks for your videos. Each Featured Video includes a 
screen shot from your video, a brief description and a link to 
the video on your YouTube page or website.

z Videos increase people’s understanding of your product  
or service

z 90% of users say that seeing a video about a product is 
helpful in the decision process*

z 75% of executives watch work-related videos on business 
websites at least once a week*

z Click-thru links provide immediate feedback and results
z Leads/contact information shared with advertisers�

*Source: Digital Sherpa 

Video Roundup sends to an average 11,279 subscribers.

* Based on total number of total emails received
Sample: 8 Weeks — Sept. 24 to Nov. 19, 2025

IS Weekly Email Newsletter
Frequency: 52 weeks a year

49% 
average 
open rate*

Subscribers to IS Weekly rely on us to keep them up to 
date on what’s happening in their industry with news about 
company earnings, acquisitions, executive appointments 
and other important events. Newsletter button ads appear 
in the body of the newsletter itself. Click-thru ads appear on 
the pages of the stories included in the newsletter.

 IS Weekly emails to 11,159 subscribers. 

* Based on total number of emails received
Sample: 11 weeks: Oct. 2 to Nov. 20, 2025

IS Product News Roundup
Frequency: 1 per month

48% 
average 
open rate*

The IS Product News Roundup is a monthly email  
newsletter to help you promote your company. Sponsor the  
IS Product News Roundup to promote your:

z New products	 z e-books, White Papers
z Catalogs	 z Promotional literature

Click-thru links allow recipients to immediately download your 
product sheets, catalog, white paper, e-books or other mate-
rial. Leads/contact information are shared with sponsors. 
Product News Roundup sends to an average 11,605 

subscribers.

* Based on total number of total emails received
Sample: 8 Weeks — Oct. 8 to Dec. 10, 2025



» E-BLAST SPONSORSHIPS

CUSTOM EMAIL BLASTS 
Third party/custom e-blasts	 $3,425/time

Custom Email Blasts 
Frequency: As ordered by client

49% 
average 
open rate*

Looking for a way to get your message directly to  
distributor executives and salespeople? We can send  
your custom-designed message to our readers at a  
cost-effective price.

z Reinforce your brand message
z Introduce new products

z Click-thru links provide immediate feedback  
and results 
The average E-Blast sends to 10,977 subscribers.

* Based on number of total emails received
Sample size: 8 blasts, Sept. 23 to Nov. 12, 2025

Got something new for industrial distributors? Our editor will 
talk about it with your expert . . . on video!

Industrial Supply has launched  
a new offering that could be the 
perfect way to help you unveil a  
new product, introduce a new  
service, or position your company  
as a trustworthy subject-matter 
authority. 

Step up to the mic and make your 
point in a friendly, conversational  
dialog we call, “THE HOT SEAT.”  
It’s a fast-paced, one-on-one  
video interview with our editor,  
Kim Phelan, and your spokesperson.  
Short and sweet, personable, and relevant, THE HOT SEAT 
gets your message on the radar of the 10,035 distribution 
decision-makers who subscribe to IS Video Roundup.

Contact your ad sales rep for details on leveraging  
THE HOT SEAT to your advantage.

Hot Seat 
Frequency: As ordered by client



» MEET THE PROS

AD SIZES

2/3 Page 
4.5625" x 10"

1/2 Page Vert.
3.375" x 10"

1/2 Page Island 
4.5625" x 7.375"

1/3 Page Sq. 
4.5625" x 4.875"

1/2 Page Horz.
7" x 4.875"

1/3 Page Vert. 
2.1875" x 10"

1/4 Page 
3.375" x 4.875"

Full Page
Trim: 8.375" x 10.875"

Bleed: 8.625" x 11.125"

1/6 Page Vert. 

2.1875" x 4.875"

Two Page Spread 
	Trim: 16.75" x 10.875"
Bleed: 17" x 11.125"

AD RATES
FREQUENCY 	 1X	 3X	 6X

Spread	   7,665 	  6,905 	  6,340 

 FP	 5,425 	  4,895 	  4,500 

2/3	  4,080 	  3,670 	  3,365 

 1/2	 3,225 	  2,915 	  2,675 

1/3	  2,545 	  2,290 	  2,100 

1/4	  1,875 	  1,695 	  1,550

 11/6	 ,380 	  1,365 	  1,080 

Patricia Wolf
Media Consultant 
847-858-2147
pwolf@directbusinessmedia.com

Peggy Huckabee
Production & Administration
866-214-3223
peghuckabee@directbusinessmedia.com

Kim Phelan
Editor, Industrial Group
630-862-4435
kphelan@directbusinessmedia.com

Amy Klawitter
Creative Director 
866-214-3223
aklawitter@directbusinessmedia.com

Lindsey Austin
Audience Administrator
866-214-3223
laustin@directbusinessmedia.com

Chris McClimon, Managing 
Partner/Director, Sales & Marketing 
866-214-3223 ext. 701
cmcclimon@directbusinessmedia.com



» MECHANICAL REQUIREMENTS

A. �SWOP STANDARDS APPLY
(Specifications for Web Offset Publications)

B. PREFERRED MATERIALS 
�Digital file complete with layout, fonts and supporting graphics  

files in a hi-res PDF format.

C. PDF FILES 

PDF files are encouraged and should be created with the  

following specifications.

1. All fonts should be embedded.

2. �Convert all spot colors to CMYK. No RGB or lab images should 

be used; make sure all images are 300 dpi CMYK. 

3. Density of tones 300% or less. Densities higher have potential  

	 of blistering on press causing additional charges for downtime.

4. A rich black color should be used to avoid a washed-out  

	 appearance whenever large lettering, graphics, boxes or  

	 backgrounds are to print as black (small text should remain  

	 100% black to avoid registration issues on press). A rich black  

	 should also be used if the color overlaps any other graphic  

	 element to avoid ghosting of the overlap. Use values of  

	 40C/40M/30Y/100K to create a rich black.

5. Full page ads must be provided with 1/8” (0.125”) bleeds 

on all 4 sides. Bleed size is 8.625” x 11.125” and the ad will be 

trimmed to 8.375” x 10.875.”

6. Zip compression with down sampling set no less than 300 dpi.

7. Color management set to “none.”

8. �The “press” preset in the standard Acrobat will usually  

create an acceptable PDF for both Macintosh or PC.

9. After creating a PDF, view the file with “Overprint Preview”  

	 to verify actual output.

D. NATIVE FILES

1. �Macintosh- and Windows-based files are usable. High-resolution 

files placed by the customer must have all color corrections/ 

alterations done prior to releasing the digital file to Direct  

Business Media LLC.

2. �All images need to be saved in CMYK mode. EPS or TIFF files  

are preferred. Do not compress images using JPEG or LZW.

3. �Provide all supports related to the digital file (i.e., entire font 

families, hi-res images and logos). Any third party extension (i.e., 

Pasteboard) must accompany digital files. We cannot accept  

native Corel, Microsoft Publisher or PowerPoint files. These  

programs are not compatible with high-resolution output  

equipment. If you create files using one of these programs,  

please recreate in a program listed above, convert the file to  

a print-ready PDF.

E. DESIGN RECOMMENDATIONS
1. �Spread copy should be laid out to avoid reading matter or any 

important part of an illustration running into the gutter. Please  

do not break type on gutter.

2. �In preparing copy, restrict thin lines and small lettering to one  

color. Reproduce all reverse lettering with a minimum of colors. 

Avoid small letters with fine serifs when using reverse lettering.

DIGITAL PRINT AD FILES
Adobe Acrobat PDF (high-resolution), InDesignCC*, Adobe  

Illustrator CC*, Adobe Photoshop CC*  

* Or earlier versions.

MEDIA STORAGE | TRANSPORT
Send your high-resolution PDF in one of the following ways:

z Upload your file to the web-based FTP (www.hightail.com)  

using the following address:  

https://spaces.hightail.com/uplink/DirectBusinessMedia

z Email peghuckabee@directbusinessmedia.com

PRODUCTION CONTACT

MATERIALS 
Peggy Huckabee

866-214-3223 | peghuckabee@directbusinessmedia.com  

FAX: 920-397-7558 

When emailing photos, graphics or page layout files, please send 

them as source (not text) files. Any files containing graphics should  

be saved as a stuffed, self-extracting file that is bin-hex encoded.

TERMS
Payment: net 30 days. Agencies and advertisers are jointly and  

severally liable. Discount of 15% applies for agency work if paid  

within 30 days. The publisher reserves the right to reject any  

advertising deemed inappropriate for the publication’s standards.



ABOUT DIRECT BUSINESS MEDIA LLC
Direct Business Media LLC is a specialty niche media services provider covering the 
industrial and construction markets. DBM publishes Industrial Supply magazine, 
Contractor Supply magazine, and the Specialty Tool and Fasteners Distributors 
Association (STAFDA) Member Directory. 

DBM is dedicated to providing our customers with the highest levels of service,  
professionalism, and integrity in the industry.

F A M I L Y  O F  P U B L I C A T I O N S  I N C L U D E S


